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In the situation of a travel luggage company “explosion”, the concept of explosion refers to a rapid change in an aspect that is related to the manufacture of travelling luggage. For example, when the demand for a certain type of travelling luggage for example a travel back pack and travelling gears rapidly increases, we talk of the demand for the travelling luggage has exploded (Perez, Garcia, Sanchez  & Martinez, 2017). 

In describing this travel luggage explosion; I would include the type of the commodity that is affected. This includes the exact type of good whose demand has rapidly increased. The type of material it is made of as well as the size of the commodity and the color. In addition to that, I would describe the target market or rather the group which has contributed to the explosion being experienced. The age group of the target market, their geographic location and the nature of their travel that highly requires our specific travel commodity. 
Often during explosion in the travel luggage industry, customers often state their desired commodity as they search for the product that is available and almost similar to their desire. Thus, as a manager with an intention of growth of the industry, I would include the customer specifications which they may have desired but are not currently present (Schermerhorn et.al, 2014). This would help in the designing of more travel luggage and even attracting a larger market for the commodities. Noting the time at which the explosion occurred is also vital. Lastly, I would describe the workload that our current employees experienced. This will help in planning for the next season. 
Therefore, explosion in a travel luggage manufacturing company refers to a rapid increase in the demand for a certain commodity. As a manager, in describing the explosion, it is important to note the features of the target market, time and nature of explosion. 
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